
 

 

TEACHERS: LEMES 

BOOK:  SUMMIT 1B 

 

Instructions for the listening activities: The exercises that use audio will require the use of the CD that 

comes with the book. These audios are also available using the 

unique access code that comes with each book.  

 

 MARCH 20th 

Unit 7: Advertising and Consumers 

Unit7, Preview 

Directions: You will be learning about advertising and shopping behavior. Advertising is a tool used to get 

people to want to buysomething. The main reason ads are created is to sell something. And a 

consumer is someone who buys and uses products and services. 

 

Section1:  Answer the questions below: 

1. Where do you see ads? 

2. Imagine an ad you’ve seen. What is the point of view of the company responsible for the ad?  

2.1 Do you agree with the advertiser’s point of view?  Why ? 

 

Section 2 – Preview (P.74) 

1. Look at the pictures on this page. Read the sentences loudly. 

2. Try to understand the meaning of the sentences by connecting with the images.  

3. Write down the meaning of each sentence in your own words. 

4. Answer the following questions: 

a) Why does the woman in the first image buy the clothes? Does she need them? 

b) In the second image, why does the man buy the TV?  Does he need it? 

c) In the third image, why is the woman buying something?  Does she need the item?  

d) In the fourth image, why is the man buying the car? Does he need it?  

 
5. Now, go to Exercise B at the bottom of this page and answer the questions. 

 

6. PRACTICE-P.75 

ENGLISH COURSE 

ADV2 



A. Look at Ex.C (Spotlight). Pay attention to the spotlighted language when reading the conversation.  

B.  Guess the meaning of the spotlighted language in the context.  

C. Do the Exercises D and E following the instructions given. 

7. On a separate piece of paper, write whether you think any of the people in the pictures on Page 74 

have anything in common with Aldo. Explain your reasons. 

 

MARCH 24th 

Unit 7, Lesson1 

Section 1 – Vocabulary (P.76) 

1. Look at the pictures on this page. Read the definitions of the verbs used to describe shopping 

activities. 

 

2. Study the images and think of a speech bubble for the other person in each picture, using the 

context of the shopping activity. You can draw another speech bubble for that person, or write  the  

text in your notebooks. The person’s line can be before o rafter the utterance made in the ex isting 

speech bubble. 

 

3. Listening Exercise B: 

a) Read the items and guess possible answers. 

b) Listen and complete each statement with the correct verb frase 

 

 

4. PRACTICE – P. 77 

 

Exercise C -Directions: 

 

a. Read the quote on the side of this page. Then complete the chart.  

b. Do you do any of these shopping activities? 

c. What are different ways to compare shop? 

d. Have you ever heard about stores that match the lowest price on an item? (In some stores, if you 

bring the man ad that shows a particular item, for example, a camera, being sold at a different 

store for less, the store you are in will match it. Online research makes it easy to find rock bottom 

prices.) 

 

5. NOW YOU CAN:  Follow the directions and do the ExerciseC (NOTEPADDING). 

 



6. To reinforce your learning and improve your achievement, go to the Workbook and work on W67-

70 (Preview/Lesson1)if you hadn’t done them before. These exercises will be checked by the 

teacher once classes resume. 

 

 

MARCH 26th 

Unit 7, Lesson 2 

Section 1 – Grammar spotlight (P.78) 

Part A: Look at the photos of the four people. Read the names, jobs, and cities where they live. Read the 

questions posed to each person. Read the interviews. 

1. What kind of ad does Nadia Basri talk about? 

2. Alex Winston talks about? 

3. Theres a Selden? 

4. Marcos Teixeira? 

5. Do you think ads and commercials are different in various countries? 

6. How are / might they be different?  

7. How might an ad that is annoying, funny, interesting, or touching in one country be interpreted 

otherwise in another country? 

 
Part B: UNDERSTAND MEANING FROM CONTEXT ( It means to look at the words that come before and 

after a word or sentence that help you understand its meaning.) 
 

1. Find the expressions in the interview and match them with their meaning. 
 

PartC: Now, study the Grammar section PASSIVE FORMS OF GERUNDS/INFINITIVES.  

After studying, go to the Grammar PracticeExercise D–P.79 

1. Underline the verb or adjective that will precede each passive gerund or infinitive in the sentence. 

Decide which ones will be followed by passive gerunds, which ones by passive infinitives, and which 

ones by either. 

 

1.1 Complete the exercises. 

 

 

 

 



2. Write questions, using passive forms of gerunds and infinitives. 

 

2.1 Do a lot of people / mind / expect / to watch commercials on TV? 

______________________________________________________________________________ 

2.2 Do you think most people / want / to tell the truth by advertisers? 

       

________________________________________________________________________________ 

2.3 Who would mind / remind / to think logically? 

       

_________________________________________________________________________________ 

2.4 How would you like / force / to buy things you don’t need? 

       

_________________________________________________________________________________ 

 

 

NOW YOU CAN Discuss your reactions to ads and complete the chart with ads you are familiar 

with. 

 

3. To reinforce your learning and improve your achievement, go to the Workbook and work on W70-

71 (Lesson2) if you hadn’t done them before. These exercises will be checked by the teacher once 

classes resume. 

 

 MARCH 27th 

Unit 7, Lesson 3 

Sections 1 (P. 80) – Reading 

1. Look at the photo and the title of the article.  What does compulsive mean? 

 

2. Read and underline information in the article that will help you answer the focus question in the 
direction line.  
 

3. In what ways is compulsive shopping a problem? 
 

4. Reread the four tips in the black shaded boxes at the bottom of the article. Then have return to the 
four shopping mistakes on page 74. How could these tips help people avoid the mistakes in the 
pictures? 
 

5. UNDERSTAND MEANING FROM CONTEXT (Ex. C): Read the sentences before and after each phrase 
in the article to get a better understanding. Find each of the words and phrases in the article. What 
do they mean? Write a sentence using each one. 
 

6. IDENTIFY SUPPORTING DETAILS - Ex. D(P.81): Answer the questions, providing details from the 
article to support your answer. 
 



 

7. NOW YOU CAN - Problem shopping behavior. Check the statements that are true for you. 
 

 
8. Extra Reading ComprehensionQuestions (Unit 7, Page 80): Answer the questions, according to 

information in the article. 
 
1. What serious problems does the article compare shopping to? 

______________________________________________________________________________ 
2. Research has shown that compulsive addiction can cause a “high.” According to the article 

what does a “high” mean? 
______________________________________________________________________________ 

3. How do a shopaholic’s buying habits  differ from a normal person’s? 
______________________________________________________________________________ 

4. What are some ways that shopaholics can get help? 
______________________________________________________________________________ 

5. Why is it a good idea to shop with a list? 
______________________________________________________________________________ 

6. How is comparison shopping helpful? 
______________________________________________________________________________ 
 

 
8.1  CRITICAL THINKING QUESTIONS:  Use the information from the article to determine if the 

situations below describe a compulsive shopping problem. Write true (T) if it describes a 
problem, and false (F) if it is not a problem. 

 
1. I have been looking for a leatherjacket for a long time. The one I have been thinking about is on 

sale for half off, but that’s still a lot of money. I owe my best friend $2,000; I’m sure she won’t 
mind if I take a little longer to pay her back. I think I will  buy the jacket today.   ______ 
 

2. Going shopping is a great way to unwind from a stressful day. Stress can affect your health both 
physically and mentally. You should allow yourself to buy anything you want during this time 
without feeling guilty–a type of therapy for your physical and mental health.  _____ 

 

 
3. I know I don’t need his new suit, but I just got a raise and a promotion today! The new position 

is a manager alone, so I will need to look more professional. Plus, my new look will show my 
boss that she made the right decision promoting me.  ______ 

 
 

9. To reinforce your learning and improve your achievement, go to the Workbook and work on W71-
73 (Lesson3) if you hadn’t done them before. These exercises will be checked by the teacher once 
classes resume. 

 

 

 

 

 



 

MARCH 31st 

Unit 7, Lesson 4 

Section 1 (P.82) 

1. Look at the title ``Persuade someone to buy a product``. What does it meanto persuade someone 
to buy a product? 
 

2. Read about eight advertising techniques used to persuade people to buy products. Write the letter 
of the example that illustrates each technique. 
 

2.1. How does the example of the ad prove that the product is good?  
2.2. According to the ad, what are most people using? 
2.3. What does the ad make you worry about? ( 
2.4. Why should people buy these clothes if they care about their country? 
2.5. According to the ad, what do rich people do?  
2.6. In what way will you be happy IF you use the product? 
2.7. What famous person does the ad use?  
2.8. What feeling does the ad bring to your mind?  

 
3. Vocabulary – Ex. B 
 

            3.1. Find the words in the list of techniques. Then complete the exercise. 
 
 

4. Listening practice(Unit 7, P. 83; Do this before completing the answers to Exercise C). 
 
ASSOCIATING IDEAS:  Associating ideas with specific examples will help you comprehend more 
effectively. 

 
Listen to each ad. Check the techniques you think the advertising using to persuade the customer 
to buy the product. Then, listen again and write a specific example of how you think the ad uses 
each technique you checked. 

 

 
Ad 1: Nice-Mouth Mouthwash 
 
___ Provide facts and figures  ______________________________________________________________ 

■___ Convince people to “join the bandwagon” ________________________________________________ 

■___Play on people’s hidden fears ___________________________________________________________ 

■___Play on people’s patriotism  ____________________________________________________________ 

■___Provide “snob appeal”  ________________________________________________________________ 

■___Associate positive qualities with the product  ______________________________________________ 

■___Provide testimonials _________________________________________________________________ 



■___Manipulate people’s emoticons  _______________________________________________________ 

 

 

 

 
Ad 2: Leon’s Lemonade 
 
___ Provide facts and figures  ______________________________________________________________ 

■___ Convince people to “join the bandwagon” ________________________________________________ 

■___Play on people’s hidden fears __________________________________________________________ 

■___Play on people’s patriotism  ___________________________________________________________ 

■___Provide “snob appeal”  ________________________________________________________________ 

■___Associate positive qualities with the product  ______________________________________________ 

■___Provide testimonials __________________________________________________________________ 

■___Manipulate people’s emoticons  _________________________________________________________ 

 

 

 
Ad 3: The Bernard 
 
___ Provide facts and figures  ______________________________________________________________ 

■___ Convince people to “join the bandwagon” ________________________________________________ 

■___Play on people’s hidden fears ___________________________________________________________ 

■___Play on people’s patriotism  ____________________________________________________________ 

■___Provide “snob appeal”  ________________________________________________________________ 

■___Associate positive qualities with the product  _____________________________________________ 

■___Provide testimonials _________________________________________________________________ 

■___Manipulate people’s emoticons  ________________________________________________________ 

 

 
 
5. LISTEN TO INFER–  Ex. C(P.83) 

 
Listen to each ad and write the advertising technique(s) used.  
 
Do you think any of the three advertisements were successful? Were you persuaded to buy the product? 
 
 



6. To reinforce your learning and improve your achievement, go to the Workbook and work on W74-76 

(Lesson4) if you hadn’t done them before. These exercises will be checked by the teacher once classes 

resume. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   


